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é The global media market is expected to shift from a platform -centric to content competition

é The potential for global growth of Korean content has been sufficiently verified, with its 

competitiveness expanding

é Structural support and organized management are necessary to maintain the competitiveness of 

Korean content & to enhance profitability.

é Support for strengthening global competitiveness and growth can be found in three areas:

1) Providing credible information on the global expansion of K -OTT content to support its sales competitiveness

2) Linking the spread of K-OTT(content) to a broader representation of Korean brands, including national image, culture, products, 

and brands

3) Enhancing content diversity through collaboration with local areas in various countries

é The role of the government is crucial, involving:

1) Discovering marketing resources linked to Korean content(OTT) and developing business models to lead Marketing/AD

2) Expanding support necessary for the continuous enhancement of the competitiveness of Korean content(OTT), such as 
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